I. Introduction
Traditional religious research falls to recognize religion as a market phenomenon. It espe¬ cially overlooks supply-side factors that shape the incentives and opportunities of religious firms, emphasizing instead demand-side shifts in the pereeptions, tastes, and needs of consumers. This paper reviews the effects of government actions that alter religious supply -a longer Version appears in Economic Inquiry 40(2), April 1997.
We find that simple deregulation lies at the root of numerous religious trends and events. America's exceptionally high levels of church attendance and Sweden's exceptionally low levels stem from the former country's competitive religious market and the latter country's state-sponsored religious monopoly. Japan's post-war shift to a free religious market led to an explosion of new religions. And the »cult phenomenon« ofthe 1960s and 70s had more to do with changed U.S. immigration laws than a transformed Westem »consciousness.« Thus, the history of religion is strongly influenced by the structure of religious markets, and market forces continue to shape its future.
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